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This agreement is dated: [date] 

 
The principal is:  [company name]                                             (“the 

Company”) 
 
The principal’s address is: [company address] 
 
The agent is: [agents’name]  (“the Agent”) 
 
The agent’s address is: [agent’s address] 
 
 
Definitions: 
 
These definitions apply unless the context requires a different interpretation: 
 
“Confidential Information”  means all information of about a party but does 

not include information that it is reasonably necessary 
to disclose to a customer or other person in the usual 
course of business. It includes among other things: 
information about staff, their personal contact 
information, businesses, methods of doing business, 
future plans, policies, suppliers and customers.  It 
includes information about supplier’s agent’s 
distributors and customers. 

 
"Intellectual Property Rights" means the rights of the Principal in intellectual 

property of every sort, whether or not registered or 
registrable in any country, including intellectual 
property of kinds coming into existence after today; 
and including, among others, patents, trade, 
unregistered marks, designs, copyrights, software, 
domain names, discoveries, creations and inventions. 

 
“Net Sales Receipts”  means the money receivable for sales of the 

Products after deduction of any sales tax, packing 
and delivery costs and commission due to the Agent. 

 
“Products”    means all goods offered to the 

Agent by the Principal and accepted by the Agent to 
sell. 

 
“Territory”    means the country / state/ county of 

[territory].  
 
The terms of the Agreement are as follows: 
 
 
1 Formation and description of agreement  
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1.1 The Agent shall be the agent of the Principal for the sale of the Products 
within the Territory on the terms of this agreement.  

 
1.2 [The agency created by this agreement is not exclusive in that the 

Principal will supply Products to customers who order direct without 
reference to the Agent and who have not at any time been introduced to 
the Principal by the Agent.]  

 
1.3 This agreement is personal to the Agent.  The Agent may not delegate or 

sub-contract any of its obligations under this agreement.  
 

1.4 Nothing in this agreement shall be deemed to create a partnership or the 
relationship of employer and employee between the parties.  

 
1.5 This agreement contains the entire agreement between the parties and 

supersedes all previous agreements and understandings between the 
parties. Each party acknowledges that, in entering into this agreement, he 
does not rely on any representation, warranty or other term not forming 
part of this agreement.  

 
1.6 All conditions, warranties and other terms implied by the law of any 

country are hereby excluded as far as the law of such country permits.  
 

1.7 The Principal may assign or transfer the benefit of this agreement. 
 
 
2 Terms of appointment 

 
2.1 The Principal hereby appoints the Agent as his exclusive agent in the 

Territory for the sale of the Products, and the Agent hereby agrees to act 
in that capacity, subject to the terms of this agreement.  

 
2.2 The Principal may sell Products direct to customers who contact the 

Principal direct. The Agent shall be liable to the Principal for the Sales 
Receipts from all Products sold by the Agent.  

 
2.3 In marketing the Products the Agent shall describe himself as [Sales 

Agent / Marketing Consultant];  
 

2.4 The Agent shall be responsible for obtaining all regulatory approvals and 
licenses necessary for the sale of Products in the Territory, including in 
particular . . . . .  

 
2.5 The Agent will not be involved directly or indirectly in the sale or marketing 

of any other product competitive with the Products. 
 
 
3 Agent’s general duties 
 

The Agent agrees that he will: 
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3.1 look after the interests of the Principal and act dutifully and in good faith;  
 
 
3.2 communicate to his principal all the necessary information available to 

him; 
 

3.3 comply with the reasonable instructions of the Principal; 
 

3.4 use his best endeavors to promote and sell the Products; 
 

3.5 cultivate and maintain good relations with customers and potential 
customers in the Territory; 

 
3.6 comply with all applicable laws and regulations relating to the sale of the 

Products; 
 

3.7 advice the Principal when he becomes aware of any new law or regulation 
relating to the Products or which might affect sales of the Products;  

 
3.8 refer prospective customers from outside the Territory promptly to the 

Principal;  
 

3.9 not use any name or mark or get-up for any other product, which could be 
confused with the name, mark or get-up of any of the Products. 

 
 
4 Agent’s duty to sell the Products 

 
4.1 The Agent shall submit marketing plans and reports to the Principal in the 

form, on the dates and generally in accordance with the detail set out in 
Schedule 1.  

 
4.2 All sales by the Agent shall be made subject to the Principal’s standard 

terms and conditions and the Agent shall, in the course of dealing with all 
customers and prospective customers for the Products, bring to their 
notice such terms and conditions before entering into a contract for the 
sale of any Products.  

 
4.3 the Agent shall not make or give any promise, warranty, guarantee or 

representation concerning the Products other than those contained in the 
terms and conditions of sale.  

 
4.4 The Agent will co-operate with the Principal in any promotional activity or 

project at cost to the Principal;  
 
4.5 The Agent will sell the Products on behalf of the Principal at the prices 

specified from time to time by the Principal.  
 
4.6 Title to the Products shall at no time pass to the Agent.  
 
4.7 The Agent shall not solicit or accept orders for the Products if it knows or  
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